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Company Profile

Pivovary Staropramen s.r.o. (Hereinafter the fiCompanyQ was incorporated in the Commercial Register on 20

June 2012 and its seat is Prague 5,8 sdopeOof bddiness idl Begrr a § n 2

brewing and malting. The Company®& Registration Number is 242 40 711.

As of 31 December 2016, the company is owned by Molson Coors Netherlands B.V. (with a business share of
99.995 %), registered in the Kingdom of the Netherlands, with seat 1043 BW Amsterdam, Naritaweg 165,
registration number: 34362656, and MOLSON COORS LUX 2 (with a business share of 0.005 %), registered
in Grand Duchy of Luxembourg, with seat L-2520, 21-25 Alee Scheffer 46, registration number B 168684.

The parent company of the entire Molson Coors group is Molson Coors Brewing Company, registered in the
United States of America.

In line with article 2 of the Articles of Incorporation, the company® scope of business is beer brewing and
malting, manufacturing, trading and services not specified in annexes 1 - 3 of the Trade and Licensing Act.

The company owns properties in which it operates
in Ostrava.

Pivovary Staropramen s.r.0. is the second largest beer producer in the Czech Republic and one of the biggest
Czech exporters of beer. The Staropramen key brand can be tasted by consumers in 36 countries worldwide.
The foreign strength of Staropramen is also corroborated by the increase in licence production, thanks to
which Staropramen ranks among the best selling Czech beers abroad.

In 2016, the Company did not engage in any research and development activities. The Company has no
organisational unit abroad.



Introductory Word of Legal & Corporate Affairs Director

Our company is for decades a renowned producer, employer and business partner. Pivovary Staropramen in
the municipality district of Prague 5 and Ostravar
ranks among the biggest local production plants and are closely tied to the communities in which they have
their seats. For this reason, we actively participate in dialogue, organise or share in activities to improve the
state of affairs and as a good neighbour we endeavour to help the needy.

Proof that our long-standing work in this area makes sense are, not only the actual results, which we can see,
but also the awards endowed upon us in 2016 within the framework of the award of the autonomous TOP
RESPONSIBLE COMPANY 2016 award of the platform Business for Society, of which we are a member. It
highlights the most interesting activities in the area of permanently sustainable and responsible business and
appreciates companies that are long-term and strategically devoted to social development, reduction of
environmental impacts and come up with innovative solutions.

In the Socially Beneficial Project category, our Festivals Without Barriers
project won the Golden Certificate. The Bronze Certificate in the Most
Active Employees category was won by Days, When We Help or
Community Days, which another of our long-standing projects. In the TOP
Responsible Big Company category, we won the Bronze Certificate.

We are very pleased about this significant award and it also binds us to
uphold our work and enthusiasm and continue in what we started doing
almost 12 years ago. | perceive my role of ambassador of responsible
business in our company as a certain mission, which is based on my
personal conviction and principles, which | uphold in my life. | am proud of
the great work we have accomplished in this period in the area of social
responsibility and sustainable development.

| believe that the Molson Coors and Miller merger will in the subsequent period bring many new and
interesting opportunities for further development of our activities and inspiration for improvement of beer
footprint.

We enjoy helping!

Edita Gilh8novs§
Legal & Corporate Affairs Director
Pivovary Staropramen s.r.o.
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Social Responsibility at Pivovary Staropramen

Pivovary Staropramen s.r.o. is a renowned food producer for almost 150 years that is essentially linked to the
places in which its beer breweries are based, ie. Prague and Ostrava.
The company® highest priority is to be a good neighbour and cooperate long-term with the municipality
districts and local communities. In all corporate activities, attention is devoted to the careful assessment of
impacts on the immediate neighbourhood and economy, but also on the environment. With the help of the

acquired knowledge, the company® long-term strategy plan in the area of social responsibility and
sustainable development is prepared and regularly updated.

The social responsibility concept consists of 4 basic pillars, which are the environment, responsible
producer, relations with the communities and responsible employer. This complete and mutually
supplementary concept is undergoing continuous development and innovation. At the same time, it does not
lose its initial and major aim, which is to behave responsibly.

The primary corporate value, the so-called. fOur BrewQ contains the following pillars: Build extraordinary
brands, Delight customers, Fuel growth, Develop great people, are without exception fulfilled by all the pillars
of our company® social responsibility and all projects in the area of sustainable business. Our Brew is a
strategy across the entire Molson Coors Group and individual partial activities are always inspired and guided
by these values.

The KPIs are set for the relevant professions and departments, such as production, logistics and legal affairs
department as well as the corporate affairs department. Responsible Business is currently not part of the
officially set KPIs, however, we monitor and evaluate all projects and activities internally.

Measurement of specific investments, results and impacts of CSR projects is based on the character of the
project. We monitor the data, which are relevant for each individual project. For example, in the case of the
Festivals without barriers project, we especially monitor and measure the quantity of collected caps,
number of activated wheelchair users, number of festivals, in which we participated with our project in the
given year, number of participants in the festival and subjects involved in the collection of caps. In the case of
the Days, When We Help or Community Days project, we monitor the involved partners, number of actively
engaged employees, labour hours and their value, size of the financial donations, etc.

Our priority in the area of CSR is especially the development of existing projects and search for new strategic
partners from the ranks of the not-for-profit organisation and in localities in which our beer breweries are
based. We strive to link our strong brands to our existing and new activities in the area of corporate social
responsibility thus strengthening awareness of these activities among the general public. We are also making
an effort to utilise and enhance the positive effects of synergy projects and our long-term and strategic
partners. We interlink individual partners and we often come together in some projects. All this makes our
strategy unique.

We regularly provide information about our corporate social responsibility regularly, not only to our partners,
but also to the parent company Molson Coors Europe and Molson Coors. We annually report the data to this
company for the purposes of the Dow Jones Sustainability Index rating in which we usually place among the
leaders among the producers of drinks.

Our parent company is a global entity with a detailed and elaborate strategy and clearly defined goals in the
area of CSR. In spite of this | am fully aware of and respect the local needs arising, among other things, also
from the cultural differences. The individual countries are therefore completely independent in the issue of
realisation of CSR projects. Within the framework of the group, we regularly share examples of good practice,
which are inspiring to us and are an impulse toward new activities or projects. Projects in the area of



environmental protection and energy savings, which are the guideline for the entire European region, are
centrally managed and coordinated.

1st Pillar - Environment

Pivovary Staropramen s.r.o. observes Global policy on food safety and quality, health and environmental
protection, Local policy on safety, health and environmental protection. It further observes the Directives on
management of wastes, water, waste water, emissions and health and environment protection. A separate
pillar is the, so-called, Our Beer Print, i.e. the reduction of the negative impact of the company on the local
environment and implementation of the environmental protection principles in the individual standard
operational processes.

One of the highest priorities is a safe working environment and the related protection of the health of the
employees. The company fulfils all obligations arising from the legal regulations that regulate occupational
safety. The senior management is responsible for observation of the rules arising from these regulations and
provides resources and training for employees who are also responsible for compliance with the principles
and rules occupational safety. The adoption of new occupational safety and health regulations ranks among
the standard procedures and processes.

No less important is also the area of sustainable business and environmental protection, to which the
company devotes great attention. Thanks to our investments in modernisation we are successfully saving
resources and in carrying on production in a more environmentally friendly way. We are long-term
successfully reducing the consumption of water, electric power and heat. The company also focuses on waste
management and reduction of the quantity and pollution of waste water. We monitor the impact of our
activities on daily basis within the framework of the statutory obligations. Above this framework, for example,
we measure the biochemical oxygen demand (BOD) of waste water. We subsequently share these results
with the Central Waste Water Treatment Plant. We are also monitoring and evaluating the efficient use of
wastes, i.e. the percentage of wastes designated for material use and recycling and the percentage
transferred to landfills. Within the framework of reporting, we monitor the consumption of the individual types
of energy, fuels, waste water and quantity of waste. The consumption is converted to the carbon footprint
equivalent. Our EHS (Environmental Health and Safety) management system is based on 1SO 14000 and
OHSAS 18001.

With minimum consumption of materials and products, we annually process reports in which we focus on
savings of relevant materials, such as, sanitisers, bottles, bottle caps, etc., in the form of monitoring of the
guantity of evaporation and introduction of key performance indicators of the individual functions. For the
purposes of reduction of energy consumption, we have an established system that fulfils the function of 24-

hour on-line monitoring and analysis of consumption. This system saves 101 15 % of energy.

One of the major key performance indicators is fuel consumption. Our company operates an on-line system
for monitoring of energy consumption, water and media, dynamic setting of targets and monitoring of
deviations. Due to the fact that it is currently in the trial phase, the resulting savings have not been
enumerated.

As a responsible manufacturer that is committed to minimising the footprint that remain in the wake of its
business operations, we pay attention to the re-use of our products. A typical example is the re-use of
returnable bottles, crates, pallets and kegs. Further products are also dregs and waste yeast, which are
commodities that are by-products of beer production. These have recently become a sought-after article for
manufacturers of feed. We sell dregs and waste yeast as a quality animal food raw material. For us to be able
to ensure that we supply feed raw materials of flawless quality, we decided to certify the entire feed mixture
production system according to the internationally renowned feed standard GMP+. As a registered



manufacturer of feed, we have an established and fully functional HACCP system. Twice a year, we regularly
undergo training in marking and traceability twice and the related timely warning system.

Since water is one of the three primary raw materials for production of beer, we very carefully focus on the
area of efficient management of this resource. For this reason, the water that we use to cool the compressors
is re-used, sometimes even several times. In this way, we reduce the quantity of water used to make a
hectolitre of beer. Annual targets tied to water consumption are created in such a manner that they reflect the
growing water-saving trend. Water consumption for a hectolitre of beer made is a KPI, which is monitored
regularly at all levels of the production process. These local targets are approved and specified at global level
and constitute a key priority for the Molson Coors Group worldwide. Pivovary Staropramen in this regard
regularly ranks in top positions in evaluation within the framework of the entire group.

In connection with change in the climate, we have also analysed the risks and impacts concerning water
resources. Once ever two years, we process the so-called Water Risk Index for our beer breweries using the
internal water resources risk analysis and management system.

In 2015, our company prepared an Energy Audit. Based on the outputs and recommendations, we replaced
the lights in the bottling hall and in the product warehouse with LED lights, which have low electricity
consumption. Further plans were made for increase of the efficiency of heating and heating of hot utility water
in the individual buildings.

We consider environmental impacts also during approval of investments, which are realised in compliance
with the assumption of short-term return on investments. Energy savings in this respect are an absolute
priority. We implemented an internal Value Optimisation Process System, which is a process of design and
sharing of projects with effect on optimisation of production in terms of water and energy consumption. This
system functions within the framework of our global internal structure. The relevant applicable projects are
then gradually implemented in the individual plants in our company.

We do not even forget the environment and its protection even during further activities that build on beer
production. The logistics KPIs are focused on maximisation of operational efficiency. In transport, we use
contractual partners who use vehicles that fulfil the Euro VI emission standard, we also use software to plan
deliveries in such a manner as to minimise the number of kilometres travelled and maximally utilise the
capacity of the vehicles. Beer distribution is handled for us by a contractual partner who also distributes other
goods. By utilisation of these synergies, we efficiently reduce the number of trips to the customer and hence,
not only make a cost-saving but in the final analysis also the environment.

When using wastes from our plants and warehouses, we cooperate with suppliers within the framework of the
recycling and energetic utilisation of waste. We annually get a certificate for the quantity of recycled materials.

Overview of targets I Staropramen Brewery in Prague:

Description of the Obijective ¢ 2020 Project Quantified outputs and results ¢
objectives duration 2016
Reduction of water Water consumption - from 2014 Water consumption - 3.54 hl per 1 hl
consumption 3.41 hl per 1 hl of beer of beer made

made
Reduction of electric | electricity consumption | from 2014 electricity consumption - 6.26 kWh
power consumption - 6.1 kwWh per 1 hl of per 1 hl of beer made

beer made
Reduction of heat heat consumption - from 2014 heat consumption - 52.39 MJ per 1
energy consumption | 51.77 MJ per 1 hl of hl of beer made

beer made
Reduction of the no waste to the landfill | from 2014 3.8 g of waste delivered to the




quantity of waste
delivered to the
landfill

in 2020

landfill for every 1 hl of beer made (a
total of 10.12 t of waste to the landfill
in 2016)

Overview of targets I Ostravar Brewery in Ostrava:

Description of the Objective ¢ 2020 Project Quantified outputs and results ¢
objectives duration 2016
Reduction of water Water consumption - from 2014 Water consumption - 4.50 hl per 1 hl
consumption 3.10 hl per 1 hl of beer of beer made

made
Reduction of electric | electricity consumption - | from 2014 electricity consumption - 8.86 kWh
power consumption 5.14 kWh per 1 hl of per 1 hl of beer made

beer made
Reduction of heat heat consumption ¢ 71.8 | from 2014 heat consumption ¢ 99.7 MJ per 1 hl
energy consumption | MJ per 1 hl of beer of beer made

made
Reduction of the no waste to the landfill in | from 2014 9.11 g of waste delivered to the

quantity of waste
delivered to the
landfill

2020

landfill for every 1 hl of beer made (a
total of 3.73 t of waste to the landfill
in 2016)

Example target ¢ Reduction of the quantity of waste, which is transferred to a landfill:

- Project start: 2014

- Project objective: absolute reduction of the environmental burden of the stored waste, exploitation of

all waste.

- Project progress: maintenance of relevant waste management companies, examination of the
possibilities for liquidation of waste by processing, recycling, or energetic utilisation, strengthening of

waste grading quality in our company.

- Measurement of the weight of the waste from production that is intended for storage at a landfill. We
relate this quantity to the volume of beer made and thanks to this, we can compare our results with

other beer breweries within the group.

- Participation: employees, company management and purchasing department.

- Project end: 2020.

Project progress and measurement results ¢ Staropramen Brewery:

Year Quantity of waste delivered to the landfill (in tons)
2012 176.93

2013 119.432

20141 project start 74.114

2015 50.17

2016 10.12

Project progress and measurement results ¢ Ostravar Beer Brewery:

Year Quantity of waste delivered to the landfill (in tons)
2012 277.75

2013 129.12

20141 project start 20.91

2015 10.16

2016 3.73




Within the framework of environmental training, in 2016, the company employees commemorated significant
days, such as World Water Day, Earth Day and World Environment Day. The employees are regularly
implored to consistently grade wastes through internal communiques. From January 2016, the administrative
buildings do not have waste baskets, but only containers for graded and mixed waste, which led to consistent
grading of waste that is generated in the offices. We regularly organise environmental competitions, summer
used clothes collections under the titte FOREWEAR, in which the employees have provided more than 180 kg
of clothes, also popular is the EKO-KOM information stand on the theme of waste recycling.

For many years, the Good Idea programme is in progress, which is intended for employees in the plants and
supports their active approach and incites their involvement. The employees who come up with improvement
proposals that prove their worth are subsequently rewarded by the expert committee and their ideas can thus
lead to further reduction of costs or resources consumed in the operations.

Already for the 7t year, the initial internal Collect The Caps, We Will Buildé project, which supports the
environment and recycling. Within the project, the employees, consumers and partners from the not-for-profit
sector collect plastic caps and metal caps. The plastic caps are subsequently used to make useful objects for
long-term partners and the proceeds from the sale of the metal caps is used to help the needy.

This initially internal project has within several after its linkage to the Staropramen brand grown into the
Staropramen Festivals without barriers national project with objective to break barriers between us and
make it possible to collectively enjoy music experiences without any differences.

Last year, thanks to the installed barrier-free equipment, raised platforms, social amenities or chill-out zone,
almost 200 wheelchair users enjoyed the summer festival regardless of their handicap. The facilities were
prepared for the Mezi ploty (fBetween the Fences0 |, Vysmgt® | ® o in KadaR,
Churchill festivals. The biggest reward for us was to see the satisfied faces and hear the positive response of
the handicapped visitors to these musical events. Their genuine joy reassured us that years ago we decided
to move in the right direction. Thanks to partnerships with associations and leagues of the wheelchair users or
subjects that support them, we can achieve more than if it never occurred to us at the beginning of this
project. Besides the festivals, we made it possible for the wheelchair users to also tour our Staropramen beer
brewery within the framework of Czech Beer Days, which took place in September 2016.

In October 2016, our Staropramen Festivals without barriers project won the Gold Certificate in the
Socially Beneficial Project 2016 category within the framework of the TOP Responsible Company
competition. These awards are annually endowed by Business for Society for innovative projects focused on
solution of actual social topics.

Project website: http://festivalybezzabran.cz/

You can see what MUSIC WITHOUT BARRIERS looks like here

Rock


http://www.google.cz/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwi8g_29vaLVAhWFVRoKHZQRBTUQjRwIBw&url=http%3A%2F%2Fwww.doprahyzapivem.cz%2Fqf%2Fcs%2Framjet%2Fmsc1%2FobjectDetailPage%3FsourceId%3D10439%26objectId%3D260%26title%3Dpivovar-staropramen&psig=AFQjCNG2SZUK8RFFlnEZ_gwA7OhospkCRg&ust=1501004992609018
http://festivalybezzabran.cz/
http://festivalybezzabran.cz/jak-vypada-hudba-bez-zabran
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2"d pillar - Responsible producer

Quality products and the satisfaction of customers and consumers is our absolute priority. For us to be the
first choice for our consumers and customers, we must consistently deliver products of the highest possible
quality. We brew and pack our products according to the highest standards for food safety and perform
regular checks to ensure their quality and consistency.

The awards we received in 2016 prove that we produce quality products, which have found their place in the
hearts of our consumers. In February, the Gold Brewer® Seal Award, which is the most prestigious brewing
award in the Czech Republic was endowed. Staropramen Cool Grep won excellent first place in the Flavoured



Beer category, Malt Juice was second in the in the Malt Beverage category. Second place for Carling Cider
Apple in the Fermented Beverage category and third place in the Non-alcoholic Beer category for
Staropramen Nealko are also successes. In September, the products earned points in the Czech Beer 2016,
which is organised by the Czech Beer and Malt Associ at]i
was second and Staropramen Leg8dorywas third in the Light

Our company as an active member of the Czech Beer and Malt Association and co-founder of the
Responsible Beer Breweries Initiative for compliance with the Code of Ethics of the Responsible Brewers
Initiative which is available at the website of this organisation. This initiative was established in 2003 to
coordinate and manage the efforts of the beer producers and retailers focused on support for responsible,
moderate consumption of beer and prevention of abuse of their products. It consists of the following 4 basic
pillars: Beer is an intrinsic part of Czech lifestyle, tradition and national pride. The beer producers are
responsible for informing the consumers within the scope of applicable legislation. An informed consumer is
responsible for his conduct. Every activity of the beer breweries that are members of the initiative complies
with the responsible beer drinking project.

Pivovary Staropramen also adheres to the Corporate Code of Conduct that regulates the corporate values,
objectives and basic principles of conduct and fair business, and which is binding for all employees of the
Molson Coors Group worldwide.

We apply rules that include the principles of ethical business and CSR also in relation to our business
partners. An example is the Code of Ethics of the beer breweries, which is a component of the contracts with
that part of the business partners for whom it is relevant. Likewise, we apply the principles and rules to
prevention of corruption. The anti-corruption clause is an integral part of all our contracts with the suppliers
from 2015. In the form of e-learning, we also train all the new employees in ethical business relations and
prevention of corruption. We regularly update and repeat this training in order to be sure that the employees
are conversant with the rules and conduct themselves according to them.

We have firmly set rules for transparent and fair communication with our customers, which we regulate in the
document titled Anti-Bribery and Anti-Corruption Due Diligence Check-list. In the selection of business
partners, we apply the following rules: economic viability, transparent operation, strategy, CSR and
sustainability, the potential long-term partnership, we pay attention to the application of anti-corruption
measures and respect for human rights and the principles of occupational safety and health, as well as
respect for the principles of environmental protection and sustainability. Prior to start of cooperation, our
suppliers are trained in and informed about our rules, whose observance we check periodically.

A special chapter are the risks in the supplier chain, which are managed through the, so-called, Business
Continuity Programme. We apply this programme to the major suppliers within Europe, for whom we must
always have approved substitute suppliers and designated potential risks so as to ensure that operations and
supply of our products are not interrupted or restricted. These suppliers are also periodically evaluated. If a
supplier does not achieve the required result in the regular assessment, it is necessary for the senior
management to approve continued cooperation with him. In extreme cases, it may happen that such a
supplier is not invited to tender for further cooperation.

We regularly meet our suppliers with the object to evaluate the existing cooperation and plan future
cooperation. An example of good practice, apart from sale of a service or product by the supplier, may also be
provision of expert advice or even know-how.

We strive to achieve the same with our customers, for whom we want to be, not only, a supplier of beer and
soft drinks, but also a partner, advisor in the field of gastronomy, company management or support in the
legislative area. Such a partnership is perceived as an entirety. We want our customers to operate successful
businesses, and we have jointly pushed Czech gastronomy and the brewing industry to a higher level, which
our consumers appreciate.



In cooperation with the Responsible Beer Breweries Initiative, the When | Drive, | Drink NA Beer was
established 6 years ago, which is focused on the responsible approach of drivers to beer drinking. The
partners to this project are the Czech Beer and Malt Association, BESIP and the Czech Police. The objective
of the project is to inform the drivers about the risk of driving under the influence of alcohol and broadening
their awareness of non-alcoholic beer as a drink for drivers, which is a full-fledged alternative in terms of
safety and compliance with traffic regulations. Within the framework of the project, preventive safety checks
were conducted several time in 2016 in all the regions of the Czech Republic. The promoters representing the
Czech Beer and Malt Association and BESIP wearing blue reflective vests handed over an alcohol-tester and
non-alcoholic beer from the beer breweries that were involved in the project to drivers who successfully
accomplished the check conducted by the Czech Police and proved that they had not taken alcohol prior to
driving a motor vehicle.

ﬁidim, piju
nealko pivo

Don Et be an wheywe askgau to prove that you are aged more than 18 T is the name of another
project, which our company realised under the patronage of the Czech Beer and Malt Association. This
project refers to a social game that many of us certainly recall from our childhood. The objective of this project
is teach the sales staff how to respond in a friendly, but emphatic manner to purchase of alcohol by minors
who often try various excuses and tricks to get at alcohol although they do not fulfil the legal age limit for its
purchase and consumption. Such a situation can often be unpleasant and stressful for the sales staff. For this
reason, the educational campaign draw attention to this societal problem and practically demonstrates how to
solve these situations in practice.



The project was also supported by the Ministry of Health of the Czech Republic. The project® main benefit is
especially its comprehensiveness. It targets the entire society, including the alcohol retailers and their
customers. A big advantage is its educational, non-restrictive and long-term impact.

3" Pillar = Community Relations

As a significant producer operating in the city centres of Prague and Ostrava, we want to be a good
neighbour, and for this reason we are interested in the events in our vicinity, we actively participate and help
in a manner and to an extent that is relevant and desirable for the given region and our partner or community.

We closely cooperate with the municipality districts in which our Staropramen and Ostravar beer breweries
have their seats, we hold regular dialogue with them on topics, which are of concern to the given region and
with which we can help. We thus get feedback on the impacts of our production operations, we consult our
future plans and even realise some projects directly in cooperation with the concerned municipality districts. In
this way, we also get the necessary about the not-for-profit sector, which is subsequently the recipient of our
voluntary activities.

We are also in contact with the associations or subjects, which cooperate with our long-term partners. This
concerns, for example, the Czech Paraplegic Association, National Council of Persons with Disabilities and
Jedlilka I nstitute Foundati on. These subjects provide
and also consultations during their execution. And most important of all T they help us confront our plans in

the area of development of these long-term projects with the expectations and needs of the recipients of our

aid. For example, in the case of the Festivals without barriers project, they provide insight into and explain the

real needs of the wheelchair users in such a manner that we can understand them and thanks to this, we can

better respond to their real needs.

The oldest project, which focuses on direct support to the communities, is the Days, When We Help or
Community Days project. This project has its 10" anniversary in 2016. Within the framework of the project,
we cooperate on a long term basis with organisations seated in the surroundings of our beer breweries in
Prague and Ostrava. The project mainly takes the form physical aid. More than two hundred employees,



including the senior management are annually engaged, who perform daily activities in the subject consisting
of various maintenance and gardening work on certain days instead of their normal daily activities. Moreover,
each subject subsequently receives a financial gift in the amount of CZK 40,000, which is tied to the purchase
of material for the work teams.

The project was established in 2007 when 15 members of the senior management helped with work in
Prokopsk® Valley in Prague. Additional volunteers fro
project and in 2009 the employees of the Ostravar Brewery joined the project for the first time. From 2009, the

aid started concentrating on the immediate surroundings of the beer breweries and community in the
municipality districts in which the beer breweries have their seats, that is the municipalities of Prague 5 and

Mor avsk§ OstvoaWe hasemustlPeStablished long-term and mutually beneficial partnership in

Prague 5, where since 2011, we are helping the Helppes organisation that is engaged in the education and

training of assistance dogs for people with physical and mental disabilities, and Natural Scientist Station, a

centre that organises leisure-time activities for children with focus on natural sciences and animal husbandry.

In Ostrava as per agreement with the municipality district representatives, we are long-term realising public

space maintenance projects. In 2015, we established c
Prague, which is continuing.

All the voluntary work is organised and realised on self-help basis, we support the events in the form of
internal and external communication. In Prague, the event lasts 3 days, during which time staff teams
alternate in the given localities; in Ostrava it is usually a one-day event in selected localities. Apart from the
preparatory organisational communication work, which is performed by designated employees, the
voluntarism itself consists in the following specific activities: interior work T painting, coating, cleaning,
moving, building rooms, clearing of storage spaces, minor construction work; exterior work - landscaping,
design and planting flower beds, building of partition walls and walls, painting of outdoor elements,
construction and excavation work, repair of training equipment, etc. Each partner provides an own coordinator
for a specific event, who according to knowledge of the locality and needs of the given organisation manages
specific work and mediates working materials and other aids. In Ostrava this activity is handled by Technical
Services Moravsk§ Ost r @wartneato the FRa§de partof the praject wasyEK@-KOM,
which lent working tools, personal protective equipment and graded waste containers to the volunteers free-
of-charge.

Since its beginning, a total of 1,294 volunteers have participated in the project and they have worked 9,039
volunteer hours. I n 2016, 177 employees participated i
Community Centre, Natural Scientist Station, Hel ppes and in Moravsk§ Ostrava an
of the beer brewery and Komensk®ho sady.

You can take a look at the jubilee 10" year of this event here:
https://www.youtube.com/watch?v=sNASp7cpz 8&feature=youtu.be



https://www.youtube.com/watch?v=sNASp7cpz_8&feature=youtu.be

PIVOVARY
STAROPRAEN MOLSONCoold

Pivovary Staropramen cooperates with Helppes since 2011 and is its general partner from the same year.
Helppes helps people with all sorts of handicaps on their path to integration, self-sufficiency and
independence through specially trained dogs. It provides a complex set of related services | from training of
the applicant for a specially trained dog, through its training and instruction, handover of the dog and joint
training to subsequent service for the duration of the dog® active service.

We provide free consulting and legal services to Helppes and during the summer recondition stays of its
clients, we also provide professional lectures on beer history and production. Besides this, we provide product
support for events organised by this organisation. They include, for example, Championship of the Czech
Republic Guide Dogs Performance or the Super Day event when Helppes ceremonially hands over the
trained assistance dogs to their new owners. Leading Czech musicians perform at this event.

The partnership and cooperation with Helppes functions reciprocally. Helppes with its dogs under training
participates in our company events for the employees and their families. Thanks to their openness and
willingness to help, we could link them up with other partners from the not-for-profit sector. Once a year,

Helppes provides canis therapy lessons to our long-term partner I The Children& Rehabilitation Day Care

Centre in Ostrava founded by the Municipal Hospital
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